
30 Tips for your 
Facebook Business Page

1. Create Events for Everything you can think of. They are easily 
shareable, you can post directly inside them and your audience can 
comment without getting lost. 

2. Post more often. End of story. 

3. Your content should evoke an emotion so that people WANT to share 
it.  

4.  The goal of every post is to get everyone that sees it to do at least one 
SCLC: Share, Click, Like, or Comment.  

5. It's really all about you.  Your audience needs to relate to you so make 
sure they can see YOU on your page.  Your pictures, a quick selfie, or a 
video. 

6.  Your page should be a "Destination page"...a place people come to for 
resources in your field. 

7.  Images are shared more often than text only (by about 95%) but text 
only allows you to pour a little more of you into a post (See #5) and 
breaks up all the images, memes, and sales pitches. 
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8.  Tag everything.  If you create something, put your fb/(name of page) 
on it.  People need to know how to find you. 

9.  Nearly every image should have a Call to Action.  It doesn't have to be 
a sales CTA, but invite responses. 

10.  If you have a Product based business, make sure your audience 
knows it and knows how to find the product you have.  Take pictures of 
you with the products (or your friends) and post them and THEN make 
sure the link is to the exact product, and not just the website.  
  
11.  Speaking of links, Facebook doesn't really want anyone to leave 
Facebook, so if you post too many links, your reach will drop and that 
will be no fun. 

12.  Making a ton of changes?  Rebranding?  Want to change the layout?  
Unpublish your page (settings/page visibility/edit) for an hour and make 
those changes, without worrying about spamming your audience or 
messing up the algorithm.  (Just don't forget to RE-publish...and THEN 
create an event inviting everyone to check out the new page!) 
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13.  Everyone loves a Funny Face.  And you want to capture attention 
quickly, so try on a Filter for size when you are using the FB camera.  
People will laugh....but people will remember, too. 

14.  Schedule your content so you're not a slave to any platform.  The FB 
native scheduler works great, is very easy to use and you can edit right 
inside FB.  
  
15.  If you are interested in building a relationship with another business 
page, begin by commenting as your page when you message them.  It 
will make it easier for them to check your page out and see if it's a good 
fit.  

16.  If your clients want to send you a friend request and you don't want 
to say 'No way, I don't know you!', you can create a separate friends list 
and business list in your personal profile so they won't be able to see all 
your personal post (you'll need to choose who sees your post when you're 
on your personal page, but it's one click and easy.)  

17.  It's against FB's Terms of Service to post business on personal 
profiles.  While I've heard that this will be changing, until I see the 
change on the Terms of Service, I'll still advise against it.  Share from 
your business page to your personal page instead. 
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18.  Your page is like a storefront.  It's what people see when they come 
to your 'store'. So, be sure and engage, interact, and 'talk' to the people 
that come to your store.   

19.  Groups have been touted as the place to be for 2018.  It's a great way 
to connect more personally and have a captive audience.   (Your group is 
more like the VIP membership club from your "Storefront" business 
page.) In March, FB began to roll out the option to boost posts in groups, 
adding more features (such as insights and questions) to the group 
option.  Coming soon to a group near you:  Color changes for a more 
personal look, pinning 10 posts to the top and a dedicated rules section.  
Oh and ads....ads are definitely coming! 

20. If you don't like the tabs (left side of your page on laptop) that show 
up, you can change them by changing the template. (Settings/Edit 
page/) Some are default and you can't remove them but several of them 
can be removed, or the order changed. 

21.  You can link your group to your page and grow both, sharing 
different content to each.   
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22. Live video is watched 5x longer than a still image and FB is still 
pushing live video.  However, the video still needs to offer engagement 
and now they are saying they'd like that engagement to be among 
friends.  The 'community' they want to build will include video, but will 
be less of the passive viewing (cat videoes, anyone?) and more of the 
'more meaningful social interactions (directly from the post of Mr. 
Zuckerberg himself).  So....go Live. 

23. Your content should be a mixture of many things.  Again, think about 
that 'store front' analogy.  You wouldn't come into a store and only see 
one style of shirt.  You need to be a resource for your audience, so they 
begin to think of you any time they need something that could possibly 
be in your area of expertise.  Offer them content from other 
complimentary pages (not competitors) and they'll begin to know you're 
the go-to person. 

24.  Memes....the bane of FB's existence.   The meme (an image or 
graphic, usually with words added on top of the image) is everywhere.  
And when the same meme is everywhere, FB knows it and doesn't share 
that one after a certain point.  You need to create your own, but don't 
make it harder than it needs to be.  Use Canva, Word Swag, Pic Monkey, 
Pizap or any other app or website and grab a background, add YOUR 
words, your fb/(page name) and post that thing!  
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25.  When you get around to going live, (and maybe using those cute 
filters!), be sure and flip the camera so anything behind you is the 'right' 
way and can be read (because you do have logo placement behind 
you....right???).  And if you have a cute coffee cup or words on your shirt, 
they can be read as well. 

26.  People need to be told what to do....so tell them.  If you want them to 
comment, let them know with a simple "What do you think?".  They 
want to be involved and they want to be appreciated, so make sure you 
tell them what to do...then they'll do it. 

27.  Ask the question.  Really...ASK the question.  Questions are huge 
engagement drivers and help you increase your reach, so post one often.  
It can be as simple as "Coke or Pepsi", "Ford or Chevy" or "Dog or Cat", 
but pop that question on your page with a picture that goes with it, and 
watch the comments happen.   

28.  P3 = Paragraphs Paralyze People.  Make it easy on your audience to 
help your engagement by making the questions and comments easy to 
answer.  People don't have time to write a paragraph (sad, but true), so 
make it A/B/C, or Left/Right, or 1/2/3. 
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29.  Where are you?  Your audience shouldn't have to hunt you down.  
Make sure your 'about' section, your 'Story' and your links are all 
complete and work.  On your personal profile, be sure and link your 
business page and website, so friends and family (and that random 
person that was intrigued by something you said in a group) can find 
your page and see how awesome you and your business are and how you 
can help them. 

30.  The VERY best type of post you can create for reach is one that fits 3 
criteria: 

   ●   Includes a face (preferably your own) 
   ●   Uses a mobile device for posting 
   ●   Is posted live (instead of using a scheduler) 

You will see this type of post get higher reach than any other kind.  Of 
course they can't all be like this, but think about this the next time you're 
doing something that would relate to your target audience.  Snap that 
selfie, keep it in your phone and when the time is right, post it to your 
page. 
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I hope you found some great ideas for your Facebook Business Page in these 
tips.  I'd love to chat about how to grow Your Page! 
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